
H E L L O ,  W E ’ R E  S T U D I O  I N F O G R A F I K A !

www.infograf ika .s tudio

We specia l ise  in  Animat ion  Design,  Presentat ions
and 3D Graphics .

Our  s taf f  number  25 specia l is ts .



C R E A T I V E  S T R A T E G Y  ( D I R E C T I O N )

We develop  creat ive  concepts  and t reatments ,  a long wi th  wr i t ing  scr ipts  and creat ing  
s toryboards .  For  the  last  two years  we won contracts  wi th  Coca-Cola ,  McDonald ’s ,  
Gazpromneft ,  Magni t ,  McKinsey,  Yandex,  Dr  Reddy’s  and others .  And we look  forward  
to  s tar t ing  work  wi th  you — we wi l l  come up wi th  s t rong ideas,  c reate  s toryboard,  
moodboard  and t reatment .



T E C H N I Q U E

In  the  v ideos,  we combine  cutout ,  f rame-by- f rame 
animat ion  and 3D.  We use   d i f ferent  too ls  l ike  Af ter  
E f fects ,  ToonBoom and C4D.  Wi th  such  a  var ie ty  o f  
techniques  we a lways  choose the  opt imal  so lut ion  
for  each  pro ject .  The  on ly  th ing  that  remains  the  
same is  an  approach to  the  product ion  process .

At  the  pre-product ion  phase,  we develop  
s toryboards  and an imat ics ,  a long wi th  creat ing  
concepts  ofcharacters  and env i ronments .  The  
product ion  phase  inc ludes  i l lus t rat ions ,  character  
r igg ing,  and an imat ion.  F ina l ly ,  we edi t  the  v ideo,  
upgrading  i t  wi th  sound des ign  and composi t ing.

We approve  each s tage of  the  product ion  wi th  the  
c l ient  in  order  to  s tay  on  the  same page in  our  
v is ion  of  the  pro ject .



V I E W  T H E  P R O J E C T

Expla iner :

I T R U E

I T R U E  i s  a  b lockchain  p lat form wi th  
a  bu i l t - in  b iometr ics  system.
 
T A S K :  to  a t t ract  a  new audience  by  
showing the  p lat form’s  key  features .

We showed a  futur is t ic  model  o f  the  
future  re f lect ing  the  revolut ionary  
sp i r i t  o f  the  company.  The  character  
enters  the  iTrue  v i r tua l  wor ld .  Whi le  
get t ing  acquainted  wi th  the  p lat form,  
he,  l ike  any  beginner ,  asks  quest ions  
about  i ts  funct ions ,  which  are  
answered by  a  robot  but ler  in  a  
vo iceover .

https://vimeo.com/290872545


V I E W  T H E  P R O J E C T

Expla iner :

C O A D J U T E

C O A D J U T E  i s  a  b lockchain  network  
connect ing  the  UK property  market .
 
T A S K :  to  exp la in  the  serv ice  
features .

We had to  ta lk  about  a  complex  d ig i ta l  
producе.  So  we s impl i f ied  i t  down
to  a  f r iendly  i sometr ic  scheme,  fu l ly  
showing the  work  process .  To  keep 
the  emot ional  bond wi th  the  
customers  we brought  some stock  
v ideos  ref lect ing  the  pos i t ive  
impress ion  of  us ing  the  serv ice .   

https://vimeo.com/532318411/aa5eba6450


 

V I E W  T H E  P R O J E C T

Promo-tra i ler :

D O G A M I

D O G A M I  i s  a  un ique b lockchain  game 
exper ience  centered around fu l l  
ownersh ip  of  3D NFT dog avatars .
 
T A S K :  to  make a  15  second promo

Not  a l l  NFT  games are  crue l .  Th is  one 
is  about  co l lect ing  dogs.  Cute ,  i sn ’ t  i t ?  
We dec ided to  make a  ret rospect ive  
exper ience.  We took  the  dog f rom the  
games’  logo and sent  h im on a  
nosta lg ic  t r ip  through t ime and space,  
a  reminder  of  how th is  type  of  games 
evolve  over  a  per iod  of  t ime.   Lots  o f  
co lor fu l  re ferences  were  h idden a long 
the  way.  From Tamagotch i  to  Pokemon 
GO and to  Dogami  in  the  end.  A  very  
co lor fu l  teaser .

https://vimeo.com/595783388/deedde577e


V I E W  T H E  P R O J E C T

Expla iner :

O A S  B L O C K C H A I N

O A S  B L O C K C H A I N  i s  a  b lockchain  secure  
payment  system prevent ing  co in  loss  due
to  hack ing.  
 
T A S K :  to  present  the  features  of  the  
serv ice .

I t ’ s  not  that  easy  to  expla in  b lockchain  
technology  wi thout  d i f f i cu l t  terms and 
confus ing  v isua ls .  Yet  we t r ied.  Th is  v ideo 
i s  a  s impl i f ied  scheme of  how the  OAS 
Blockchain  system works .  We made i t  rea l ly  
f r iendly  in  i sometr ic  s ty l i s t ics  wi th  the  
v isua ls  re fer r ing  to  someth ing  modern  
and technologica l .

https://vimeo.com/343253703


V I E W  T H E  P R O J E C T

Expla iner :

I O T E X

I O T E X  i s  a  pr ivacy-centered 
b lockchain  in f rast ructure .  
 
T A S K :  to  show the  system’s
features .  

IoTeX is  on  a  miss ion  to  bu i ld  a  
connected wor ld  where  everyday  
people  wi l l  own the i r  data ,  dev ices ,  
and ident i ty .  The  company wanted 
to  emphas ize  the  af fordable  and 
adaptable  dec is ion  they  of fer .  So  
we helped them to  get  across  th is  
message in  a  s imple  and in tu i t ive  
i sometr ic  v ideo.

https://vimeo.com/286512778/636cd7637a


V I E W  T H E  P R O J E C T

Expla iner :

G E A R  
T E C H N O L O G I E S

G E A R  T E C H N O L O G I E S  i s  an  advanced 
smart  contract  p lat form.
 
T A S K :  to  exp la in  the  technology.

B lockchain  i s  a  t rend of  recent  years .  
Gear  wanted to  expla in  the i r  scheme 
of  us ing  th is  technology,  and we he lped 
them.  We took  the i r  logo — a  gear  — 
as  a  bas is  and showed how everyth ing  
works  us ing  the  metaphor  of  the  
mechanism.

https://vimeo.com/644710299/7a9898c5c0


V I E W  T H E  P R O J E C T

Expla iner :

P R O M E T H E U M

P R O M E T H E U M  i s  a  complete  
ecosystem for  d ig i ta l  asset  secur i t ies .
 
T A S K :  to  te l l  the  c l ients  about  the  
p lat form.

The company is  developing  a  p lat form 
for  i ssuance and t rad ing  of  d ig i ta l  
assets .They  needed a  deta i led
expla iner  about  the  system and i ts  
advantages.  So  here  i t  i s  — a  3-minute  
v ideo fu l ly  present ing  the  system’s  
features .  We showed examples  of  when 
people  use  Prometheum in  compar ison  
wi th  other  p lat forms.  I t  made the  v ideo 
s imple  and f r iendly  for  potent ia l  c l ients .  

https://vimeo.com/341795185


V I E W  T H E  P R O J E C T

Expla iner :

F R E E L I V E

F R E E L I V E  i s  a  Korean soc ia l  network  for  
b loggers ,  where  donat ions  are  rece ived 
d i rect ly  by  the  content  maker .

T A S K :  to  show  the  users  that  in  Free l ive  
b loggers  wi l l  rece ive  the  fu l l  amount  of  
the  donat ion.
 
Frankly  speaking,  the  Korean t rend for  
donat ions  was  l ike  a  d i f ferent  wor ld  for  
us,  the  s tudio  f rom Russ ia .  So  in  the  v ideo 
we ref lected  th is  po int  o f  v iew and created 
a  wor ld  where  ta lented people  can  not  
develop  because  of  greedy  corporat ions .  
Free l ive  so lves  th is  problem and restores  
just ice .

https://vimeo.com/314291374


V I E W  T H E  P R O J E C T

Expla iner :

B A E X  T O K E N  
B L O C K C H A I N

B A E X  T O K E N  B L O C K C H A I N  i s  a  
p lat form customiz ing  ads  wi th  the  use  
of  b lockchain  technologies .
 
T A S K :  to  te l l  the  customers  about  the  
p lat form.

Thanks  to  the  Baex  p lat form,  ads  in  
mobi le  appl icat ions  can  be  shown only
 to  those  for  whom i t  wi l l  be  one hundred 
percent  re levant .  That  i s  the  main  
message we wanted to  get  across  in  our  
v ideo.  We developed co lor fu l  laconic  
s ty l i s t ics  and v isua l  e lements ,  showing 
how f r iendly  and ef f ic ient  the  p lat form is .  

https://vimeo.com/245339714/59a2537878


V I E W  T H E  P R O J E C T

Game teaser :

D R U N K  R O B O T S

D R U N K  robots  i s  an  on l ine  NFT game.
 
T A S K :  to  announce the  game re lease  
in  a  cool  provocat ive  v ideo.

No love,  but  death  and robots  — these  
words  best  su i t  the  atmosphere  we 
wanted to  capture  in  the  v ideo.  We 
developed deta i led  backgrounds  as  
wel l  as  VFXs  to  show the  crazy  v io lent  
underground wor ld .  The  rea l  gameplay  
characters  were  s ty l i zed  for  
f rame-by- f rame animat ion.  So  robots  
look  threatening  and rea l is t ic . . .  un l ike  
the i r  chances  to  surv ive .

https://vimeo.com/644712306/354a4fcb15


V I E W  T H E  P R O J E C T

Company presentat ion:

I D  F I N A N C E

I D  F I N A N C E  i s  a  data  sc ience,  c red i t  
scor ing  and d ig i ta l  f inance  company 
p ioneer ing  f in tech  innovat ion  in  emerging  
markets .
 
T A S K :  b r ie f ly  reveal  the  main  ach ievements  
of  the  company.

There  was  a  lo t  o f  in format ion  a long wi th  
t ight  deadl ines .  At  the  same t ime,  the  
company represents  i tse l f  as  innovat ive ,  
progress ive  and creat ive .  To  avoid  showing 
a  s imple  l i s t  o f  facts ,  we developed unique 
v isua ls .

https://infografika.in/project/presentation-of-the-company-finance-id/


V I E W  T H E  P R O J E C T

Promo-v ideo:

N E T F L I X  V S  
B L O C K B U S T E R

B U S I N E S S  W A R S  i s  a  ser ies  of  
podcasts  about  the  b iggest  c lashes  
of  brands.
 
T A S K :   to  announce a  new ser ies  
of  the  podcast .

In  the  v ideo about  the  s t reaming 
serv ice ,  we wanted to  get  c loser  to  
the  c inema wor ld .  We rea l ized  our  
ambi t ions  in  the  fantasy  shor t  f i lm 
that  shows a lmost  30 years  of  Net f l ix  
h is tory  in  one minute .  Of  course,  wi th  
a  few references  to  popular  TV ser ies .  
Wi th  f rame-by- f rame animat ion  and 
c inemat ic  ed i t ing  we made the  v ideo 
look  l ike  a  rea l  car toon.  

https://www.behance.net/gallery/99321485/Business-Wars-Netflix-vs-Blockbuster


V I E W  T H E  P R O J E C T

Awareness  expla iner :

S I M P L Y  P I A N O

S I M P L Y  P I A N O  i s  an  ass is tant  app 
for  learn ing  to  p lay  the  p iano.
 
T A S K :  to  show that  "S imply  P iano"  
keyboard  makes  lessons  eas ier ,  fas ter  
and more  fun.

The tag l ine  "S imple ,  fast  and fun"  
became our  s tar t ing  po int .  Char ismat ic  
characters ,  comic  re ferences  a long wi th  
dynamic  seamless  ed i t ing  made the  
v ideo ‘s imple ,  fast  and fun’ .  There’s  
a  wide  range of  an imat ion  techniques,  
jus t  l ike  the  var ie ty  o f  s tudy  
opportun i t ies  in  the  app.

https://www.behance.net/gallery/97088203/Simply-Piano-Explainer


V I E W  T H E  P R O J E C T

Short - f i lm:

H U N T E R

H U N T E R  i s  a  shor t  f i lm wr i t ten  
and created by  our  s tud io .

A  long t ime ago,  in  a  c i ty  not  far  
away we came up wi th  a  10-second 
sketch  which  turned out  to  be  our  
f i rs t  shor t  f i lm.  Th is  i s  our  tech  
demo,  a  s tepping  s tone to  the  
wor ld  of  rea l  s toryte l l ing.  You can  
see  how we mixed d i f ferent  
techniques  ( f la t ,  f rame-by- f rame 
and 3D)  in  a  un i form sty le  and to ld  
a  twis ted  ta le  which  could  not  
leave  anyone ind i f ferent .  

https://vimeo.com/517134173


V I E W  T H E  P R O J E C T

Promo-v ideo:

D U B A I
C O M P E T I T I V E N E S S
O F F I C E

The v ideo is  about  the  department  in  Dubai ,  
respons ib le  for  developing  compet i t iveness  
po l icy .  
 
T A S K :  to  a t t ract  a t tent ion  of  potent ia l  
investors  for  cooperat ion  and c i ty  
development .

I t  was  important  for  us  to  engage the  v iewer  
in  the  v ideo,  to  arouse  emot ions  and the  
des i re  to  take  par t  in  a  c i ty  development .  
We showed d i f ferent  areas  of  c i ty  act iv i ty  in  
metaphor ica l  v isua l  e lements .  They  are  a l l  
in terconnected just  l ike  in  rea l  l i fe .  Wi th  
seamless  an imat ion  i t  looks  l ike  an  insp i r ing  
mood v ideo.

https://www.infografika.in/project/image-explainer-dubai-competitiveness-office/


V I E W  T H E  P R O J E C T

Expla iner :

B O O K L A

B O O K L A  i s  an  on l ine  system for  
booking  serv ices .
 
T A S K :  to  exp la in  the  serv ice  
features .

Ta lk ing  about  booking,  we 
showed the  t rans i t ion  f rom the  
archaic  paper  s t ickers  on  a  
whi teboard  to  an  automated 
onl ine  serv ice .  Wi th  2D inter faces  
and neat ,  laconic  s ty l i s t ics  we 
ref lected  the  user - f r iendly  serv ice  
wi th  features  s impl i fy ing  the  
entrepreneur 's  l i fe .  

https://vimeo.com/631010441/5bc679fcc2


V I E W  T H E  P R O J E C T

I l lustrat ions:

A L L I A N Z

A L L I A N Z  i s  a  European f inanc ia l  
serv ices  company.   
 
T A S K :  to  c reate  Instagram 
i l lus t rat ions  te l l ing  about  the  
product .

We created severa l  shor t  s tor ies .  
Each  of  them is  about  an  ord inary  
s i tuat ion  that  turned out  bad.  
Thanks  to  the  A l l ianz  insurance,  
noth ing  is  fa ta l .  Take  a  look  at  how 
we packed product  features  in  a  
ser ies  of  s tory -dr iven  i l lus t rat ions .

https://www.behance.net/gallery/71302427/Allianz-Suisse-Illustrations


V I E W  T H E  P R O J E C T

Corporate  v ideo:

S O V A  C A P I T A L

SOVA CAPITAL  i s  an  FCA author ized  
and regulated  broker  based in  
London.
 
T A S K :  to  te l l  the  employees  about  
new company s t rategy.

We had to  present  the  company 
miss ion,  v is ion  and i ts  va lues  which  
are  qu i te  abst ract  terms.  That ’s  why 
we chose  a  metaphor ica l  v isua l  
language,  us ing  nontr iv ia l  images  
and references  to  corporate  cu l ture .  

https://vimeo.com/686236917/02bc5b5e83


V I E W  T H E  P R O J E C T

Promo-v ideo:

B U S I N E S S  W A R S

B U S I N E S S  W A R S  i s  a  ser ies  of  podcasts  
about  the  confrontat ions  of  the  largest  
companies  of  our  t ime.
 
T A S K :  to  a t t ract  a  new audience  and 
awaken a  des i re  to  l i s ten  to  a  new ser ies  
of  podcasts .

Some wars  take  p lace  wi thout  b loodshed,  
but  the i r  methods  are  as  d iverse  
as  the  techniques  we used in  the  v ideo.
Coca-Cola  vs  Peps i?  Here  are  the  l iqu ids !  
Ferrar i  vs  Lamborghin i?  Let 's  make cars  
in  3D!  Each  scene is  un ique,  but  
the  abundance of  co lors ,  cool  angles  
and dynamic  ed i t ing  made the  v ideo 
rea l ly  br ight .

https://www.behance.net/gallery/96560463/Business-Wars-podcast-General-promo


V I E W  T H E  P R O J E C T

Expla iner :

K O R U S  R E T A I L

K O R U S  R E T A I L  i s  a  p lat form that  he lps  
increase  the  ef f ic iency  of  bus iness  processes  
in  reta i l .  
 
T A S K :   To  show the  new p lat form features  
to  the  bus inessmen in  reta i l .

In  our  funny  s tory  we compared the  job  of  
a  s tore  owner  wi th  a  t ra f f ic  contro l ler ,  who 
t r ies  to  land 50 a i rp lanes  at  a  t ime.  Why?  
Because  i t  i s  equal ly  hard  to  cons ider  a l l  
the  var iab les  when running  a  s tore .  Wi th  
br ight  v isua l  e lements ,  funny  s toryte l l ing  
and smooth  an imat ion,  the  serv ice  funct ions  
are  c lear  for  the  hero,  for  the  audience,  
and even for  the  carp  in  the  s tore 's  aquar ium.  

https://www.infografika.in/project/presentation-of-the-system-of-korus-retail/


V I E W  T H E  P R O J E C T

Announcing v ideo:

M C K I N S E Y  
B U S I N E S S  D I V I N G

M C K I N S E Y  B U S I N E S S  D I V I N G  i s  an  annual  
bus iness  case  compet i t ion.
 
T A S K :  to  remind the  subscr ibers  about  the  
upcoming championship .

Solv ing  bus iness  cases  is  a  s t retch  of  imaginat ion,  
div ing  in to  problems,  overcoming obstac les  and,  
o f  course,  r iva l ry .  We ref lected  th is  process  
in  an  adventure  shor t  f i lm.  In  our  s tory ,  
the  championship  pr ize  i s  a  metaphor ica l  cup  that  
d i f ferent  teams are  t ry ing  to  reach.  They  apply  a l l  
the i r  sk i l l s… But  there  wi l l  be  on ly  one winner .

https://vimeo.com/518945655


V I E W  T H E  P R O J E C T

Announcing v ideo:

B U S I N E S S  W A R S .
C O C A - C O L A  V S  P E P S I

B U S I N E S S  W A R S  i s  a  ser ies  of  podcasts  about  the  
confrontat ions  of  the  largest  companies  of  our  t ime.
 
T A S K :  to  announce a  new ser ies  of  the  podcast .

Just  l ike  the  human being  the  v ideo is  80% water ,  
or  ra ther  –  l iqu ids .  F loat ing  c louds,  pour ing  soda,  
condensate  on  the  bot t le  and even ink  –  each  scene 
is  f i l led  wi th  smooth  movements .  Warm,  br ight  
co lors  and cute  characters  –  a l l  th is  emphas izes  
the  rea l i ty  o f  brands:  br ight  wrappers  and 
decorat ions ,  behind  which  a lways  is  a  war .

https://www.behance.net/gallery/97505625/Business-wars-Cola-vs-Pepsi


V I E W  T H E  P R O J E C T

Announcing v ideo:

B U S I N E S S  W A R S .  
F E R R A R I  V S  
L A M B O R G H I N I

B U S I N E S S  W A R S  i s  a  ser ies  of  podcasts  
about  the  confrontat ions  of  the  largest  
companies  of  our  t ime.
 
T A S K :  to  announce a  new ser ies  
of  the  podcast .

We went  back  to  the  beginning  of  the  60s,  
a t  the  t ime when a  tough confrontat ion  was  
just  s tar t ing.  Warm,  br ight  co lors ,  re t ro  
s ty le ,  authent ic  sound ef fects  and powerfu l  
spor t  cars  he lped to  create  the  atmosphere  
of  that  t ime.  Just  l ike  in  rea l  l i fe ,  v iewer  
focuses  on  the  product  whi le  c reators  p lan  
new approaches  to  capture  the  market .

https://www.behance.net/gallery/98223547/Business-Wars-Ferrari-vs-Lamborghini


V I E W  T H E  P R O J E C T

 

  

New Year ’s  promo-v ideo:

C I T Y M O B I L .  
E X P R E S S - D E L I V E R Y  
F O R  B U S I N E S S

C I T Y M O B I L  i s  a  serv ice  for  order ing  a  tax i  
in  a  mobi le  app.
 
T A S K :  to  te l l  customers  about  the  new serv ice  
in  the  pre-hol iday  per iod.

The fabulous  sketch  te l l s  about  mutual  he lp
 in  the  busy  pre-hol iday  per iod.  Even Santa  
can’ t  a lways  cope wi th  the  number  of  orders ,  
so  he  uses  C i tymobi le .  The  v ideo is  as  warm 
as  a  cup of  cocoa on  a  f rosty  morn ing.  We 
reached th is  e f fect  wi th  re ferences  to  c lass ic  
car toons,  deta i led  backgrounds  and smooth  
an imat ion.

https://www.behance.net/gallery/109980535/Citymobil


 

V I E W  T H E  P R O J E C T

Art  V ideo:

M T S .
M U L T I M E D I A  A R T  M U S E U M

T A S K :  engage museum v is i tors  in  MTS
Be Ar t is t  communicat ion  wi th  br ight  ar t
v ideo on  the  screens.

I t  was  important  for  us  to  re f lect
the  Be  Ar t is t  concept  in  the  v ideo
insta l la t ion.  I ts  main  idea  says  that
everyone can  become a  par t  o f  the  ar t .
To  express  i t  we came up wi th  
an  ext raord inary  v isua l  so lut ion,
an imat ing  the  shoot ing  shots  
of  Moscow wi th  2D graphics  
and sending  a  huge octopus  to  walk
on a  Zh ivopisn iy  Br idge.

https://vimeo.com/510628931/a3f40a00ef


V I E W  T H E  P R O J E C T

Case v ideo:

C O C A - C O L A

T A S K :  to  prepare  a  report ing  
v ideo on  the  two technologies  
implemented.
 
An  acc ident  can  happen even at  
Coca-Cola  factory .  In  the  v ideo 
about  the  Coca-Cola  secur i ty  
department  we showed the  s taf f  
who t r ies  not  to  a l low th is  to  
happen.  I t  turned out  to  be  a  
br ight  v ideo in  a  post -apocalypt ic  
wor ld ,  accompanied  wi th  b lack  
humor  and pret ty  dark  s ty le .

https://www.behance.net/gallery/93844071/Coca-Cola-Case-Presentation


V I E W  T H E  P R O J E C T

Advantages  expla iner :

Т R A D I N G  V I E W

T R A D I N G  V I E W  i s  a  web-serv ice  
and soc ia l  network  for  t raders  based 
on  a  technica l  ana lys is  p lat form.

T A S K :  to  show how easy  i t  i s  to  
analyze  the  investment  market  wi th  
the  TradingView serv ice .

We t r ied  to  c lear ly  represent  the  
serv ice 's  capabi l i t ies  us ing  i ts  
in ter face,  but  in  a  more  min imal is t ic  
s ty le .  We a lso  added a  character  who 
the  audience  could  assoc iate  
themselves  wi th .  He  qu ick ly  p lunges  
in to  the  wor ld  of  ana ly t ics  and eas i ly  
conducts  the  necessary  ca lcu lat ions .

https://vimeo.com/401310452


V I E W  T H E  P R O J E C T

L E O  B U R N E T T  E F F I E  
M C D O N A L D ’ S  C A S E

Our  case  for  McDonald ’s  for  the  Ef f ie  fest iva l ,  
one  of  the  most  prest ig ious  russ ian  awards  
in  market ing  and adver t is ing.

T A S K :   to  make a  v ideo case  about  the  resu l ts  
and ef fect iveness  of  the  ‘McCombo’  campaign.

The v ideo had to  shor t ly  reveal  the  a im of  the  
pro ject ,  the  cha l lenges  faced by  the  agency  
in  the  process ,  as  wel l  as  the  pro ject  
implementat ion  and i ts  resu l ts .  We a lso  needed 
to  make the  case  dynamic  in  terms of  an imat ion  
and presentat ion,  and choose a  br ight  pa let te .  
We have developed f r iendly  characters ,  through 
which  we have shown how the  pro ject  was  
implemented,  and a lso  developed s ty l i s t ics  
and in terest ing  t rans i t ions .

https://vimeo.com/320259469/828946e42d


V I E W  T H E  P R O J E C T

Case presentat ion:  

C O C A - C O L A

C O C A - C O L A  has  a  p lat form where  
employees  of fer  the i r  ideas  and 
s t rategies  to  counteract  bus iness  losses .

T A S K :  To te l l  about  the  contr ibut ion  of  
the  Russ ian  d iv is ion  of  Coca-Cola  to  the  
new pro ject  to  counteract  bus iness  
losses .

The f i rs t  par t  o f  the  v ideo is  a  
metaphor ica l  s tory  about  the  pro ject  
i t se l f ,  where  "Bus iness  losses"  look  l ike  
Godz i l la ,  and the  best  employees  — l ike  
kn ights  of  the  round tab le .  The  second 
par t  c lear ly  i l lus t rates  the  ideas  
proposed by  the  Russ ian  d iv is ion.

https://vimeo.com/311635670


V I E W  T H E  P R O J E C T

Expla iner :

B R U S N I K A .
F A C T O R Y

B R U S N I K A  i s  a  rea l  estate  development  
company,  spec ia l i s ing  in  res ident ia l  h igh- r ise  
bu i ld ings .
 
T A S K :  to  exp la in  the  advantages  of  the  new 
approach to  bu i ld ing  process .

Isometry  was  the  best  v isua l  so lut ion  for  such  
v ideo,  as  we l i tera l ly  reproduced a l l  the  phases  
of  const ruct ion:  f rom the  de l ivery  of  mater ia ls  
to  the  bu i ld ing  erect ion  f rom b locks .  We 
carefu l ly  examined the  gbytes  of  images  and 
v ideos  f rom the  rea l  locat ions  to  reconst ruct  
i t  in  our  v ideo.  I t  a l l  looks  l ike  the  process  of  
bu i ld ing  the  erector  set   — s imple  and fast .  

https://vimeo.com/461731615


 

 

  

V I E W  T H E  P R O J E C T

Image Expla iner :

S M O T R E S H K A

S M O T R E S H K A  i s  a  v ideo s t reaming p lat form.
 
T A S K :  to  exp la in  the  serv ice  features
 in  a  p layfu l  way.

Work ing  on  the  v ideo concept ,  we dec ided 
to  take  an  ins ide  look  on  the  serv ice .  
That  i s  why  we created a  charming mascot  
personi fy ing  Smotreshka.  From one scene 
to  another ,  he  f inds  h imsel f  in  a  new f i lm 
as  a  lead actor  f rom Joker  to  Neo.  Not  on ly  
does  he  recreate  popular  scenes,  but  a lso  
expla ins  the  product  features  on  the  go.  
To  s tay  t rue  to  the  reference  in  each  scene,  
we developed authent ic  deta i led  backgrounds  
wi th  the  thorough sound-des ign  accompanying  
them.

https://www.behance.net/gallery/117011631/Smotreshka-animation-video


V I E W  T H E  P R O J E C T

“Problem – Solut ion”  Expla iner :

S I G N . M E

S I G N . M E  i s  an  e lect ron ic  s ignature  
serv ice .
 
T A S K :  to  conv ince  potent ia l  
customers  of  the  re l iab i l i ty  o f  the  
serv ice .

In  the  v ideo we show how the  
serv ice  works .  The  v ideo is  a lmost  
as  shor t  as  the  process  of  c reat ing  
an  e lect ron ic  s ignature .

https://vimeo.com/396699374


V I E W  T H E  P R O J E C T

Promo-ser ies :

A  S H U A I B ' S  
P A R L I A M E N T

A S H U A I B ' S  P A R L I A M E N T  i s  an  arabian  ser ies  
about  a  host  o f  the  TV show.
 
T A S K :  to  make an  an imated promo-ser ies  for  an  
upcoming TV show.  The  host  o f  th is  show was  
supposed to  be  the  main  character .

In  the  8-episode s tory  the  main  character ,  a  TV 
show host ,  Shuaib  t rave ls  through the  ages  
to  spread the  idea  of  democracy.
To  recreate  the  correct  era  in  each  ep isode 
we s tudied  the  arch i tecture  and landscapes.  
In  tota l ,  there  are  more  than 90 locat ions ,  800 
backgrounds  and 6  months  to  create  the  ser ies  
that  las ts  a lmost  as  long as  a  f i lm.

https://vimeo.com/404987100/49a2fefa26


V I E W  T H E  P R O J E C T

Expla iner :

T O U C H  B A N K ?

T H E  T O U C H B A N K  card  is  a  un iversa l  
bank card.  

T A S K :  show and expla in  the  app’s  key  
features .  
 
We dec ided to  take  an  ins ide  look  on  the  
app,  exp la in ing  i ts  funct ions  wi th  the  
Touch bank v i r tua l  ass is tant ,  S i r i ’ s  
analogue of  a  k ind.  That  i s  how we 
achieved the  fee l ing  that  the  main  
character  i s  the  v iewer ,  so  the  appl icat ion  
addresses  h im d i rect ly .  Bes ides ,  to  
s impl i fy  the  percept ion  of  the  in format ion,  
we sp l i t  the  v ideo in to  b locks .  The  v ideo 
has  become a  favor i te  o f  the  profess ional  
communi ty  among our  works  on  Behance.  

https://www.infografika.in/project/what-is-a-touch-bank/


V I E W  T H E  P R O J E C T

Video insta l lat ion:

F E R R E R O

F E R R E R O  i s  an  I ta l ian  chocolate  and other  
confect ionery  products  maker .

T A S K :  to  c reate  an  insta l la t ion  for  the  in t ro  
of  an  in terna l  conference.

For  such  a  pretent ious  event ,  i t  was  important  
to  make an  ep ic  mot ivat ional  v ideo.  The  best  
so lut ion  was  panoramic  3D mapping.  Behind  
the  large-sca le  v isua l  so lut ion,  there  was  a  
huge amount  of  work:  f i rs t  we captured the  
movements  of  people  in  the  rea l  wor ld ,  then 
we t ransferred  the  an imat ion  and camera  
movement  to  a  3D format .

https://vimeo.com/359488378


V I E W  T H E  P R O J E C T

Expla iner :

A N G I O V I T

A N G I O V I T  i s  a  complex  drug that  supports  
the  normal  funct ion ing  of  the  hear t  and 
b lood vesse ls .

T A S K :  make a  commerc ia l  for  Russ ian  TV 
wi thout  demonstrat ing  a  heal th  d isorder ;  
guaranteed pos i t ive  e f fect  ;  us ing  the  image 
of  a  doctor  and even the  sound of  an  
ambulance.  
 
We made a  3D model  that  symbol izes  the  
human body.  G lass  tubes  are  vesse ls ,  pumps 
that  dr ive  whi te  b lood ce l ls  through them in  
the  form of  ba l ls ,  and homocyste ine  in  the  
form of  la rge,  sharp  po lygons.  I t  looks  l ike  
a  mechanism,  but  in  fact  i t  i s  an  organism.

https://www.infografika.in/project/angiovit-tv-advertising/


V I E W  T H E  P R O J E C T

Product  presentat ion:

T E L S A R T A N

T E L S A R T A N  i s  a  new ant ihypertens ive  
agent .

T A S K :  to  in terest  the  conference  
par t ic ipants  in  v iewing an  in format ion  
v ideo about  the  new agent .

Col leagues  f rom the  pharmaceut ica l  
company "Dr  Reddy's"  o f fered  to  make 
a  VR v ideo.  As  an  idea,  we used 
an  expedi t ion  to  another  p lanet  
in  the  f i rs t  person.  In  i t ,  the  v iewer  
becomes the  capta in  of  an  in ters te l lar  
sh ip  that  takes  h im to  the  p lanet  
“Te lsar tan" .  Af ter  landing,  he  can  
learn  the  features  of  the  “Te lmisar tan"  
molecule .

https://vimeo.com/298217193/1e6ef44808


V I E W  T H E  P R O J E C T

Expla iner :

R A B E P R O Z O L

R A B E P R A Z O L E  i s  an  ant i -u lcer  drug 
f rom the  group of  proton  pump
inhib i tors .

T A S K :  to  te l l  about  the  features  
of  the  drug and i ts  advantages  over  
analogues.
 
Rabeprazole  i s  abbrev iated  as  “Razo”,  
and you need to  take  i t  on ly  once  a  day.  
We thought  that  i t  cou ld  become a
spec ia l  agent ,  l ike  James Bond or  Jason 
Bourne,  because  he  can  cope wi th  any  
sor t  o f  danger  a lone.  To  be  c loser  to  
medic ine,  we made a  robot  ass is tant  
to  the  at tending  phys ic ian.  

https://vimeo.com/312077765


V I E W  T H E  P R O J E C T

Expla iner :

R O S A T O M

Rosatom is  a  s tate-owned hold ing  company that  
un i tes  more  than 360 enterpr ises  of  the  nuc lear  
indust ry .

Task:  to  demonstrate  how the  nanopart ic les  f ind  
the  af fected  ce l ls .

We immersed the  v iewer  in  the  microwor ld  us ing  
3D and showed the  process  of  detect ing  d iseased 
ce l ls :  f rom the  separat ion  of  par t ic les  
in  a  centr i fuge to  the i r  dest inat ion.  S ince
 the  nanopart ic le  i s  a  t iny  ob ject ,  each  e lement  
i s  worked out  to  the  smal lest  deta i l ,  making
 the  v ideo look  rea l is t ic .

https://vimeo.com/231950881


W H Y  T O  C H O O S E  U S ?
Be Mo

23

II

4

Ae

21

Ai

4

1 . S P E E D

f  there  are  on ly  3  days  to  f in ish  the  pro ject ,  we’ re  in !  
We manage to  create  v ideos  in  ext remely  shor t  terms.  
Bes ides ,  wi th  our  pool  o f  contractors  we can  quick ly  sca le  
our  s ta f f  for  spec i f ic  pro jects .  

2 .  E X P E R I E N C E

We have so l id  exper ience  work ing  wi th  adver t is ing  agenc ies
and large  product ion  companies  f rom USA,  China,  Swi tzer land,  
South  Korea,  Germany,  I s rae l ,  UAE.  We are  good at  bu i ld ing  
correct  communicat ion  and mainta in ing  h igh  LTV.

3 .  Q U A L I T Y

Each s tudio  would  wr i te  someth ing  l ike  ‘We’re  the  best ’ .  
But  we of fer  to  base  on  the  independent  t rustworthy  
source  — the  number  of  our  ment ions  in  curated  ga l ler ies  
on  Behance.

4 .  T E A M

Сross- funct ional  dream team that  covers  a l l  aspects  
o f  product ion:  producers ,  ar t  d i rector ,  c reat ive  d i rector ,  
screenwr i ter ,  superv isor ,  i l lus t rators ,  an imat ion  ar t is ts ,  
an imators ,  and mot ion  des igners .



T H A N K  Y O U
F O R  Y O U R  A T T E N T I O N !
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